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Exploring Job Satisfaction Dimensions in Indian Organizations Apr 02 2020 Despite an increasing number of studies on Job Satisfaction, no unifying work is focused on the measurement of degree of difference in Job Satisfaction in a public sector organization and a private sector organization in Indian
context. Employees Job Satisfaction plays a key role in the success of any organization. Extensive literature survey clearly reveals that identified 10 variables are antecedents of job satisfaction. Data were collected from 250 employees consisting of managerial and non-managerial staff from both public sector
and private sector organizations. The results revealed that employees in public sector organization have greater degree of Job Satisfaction in comparison to private sector employees. Obtained results were in the line of the formulated hypotheses. In terms of Job Satisfaction; a significant difference is noticed
between public sector and private sector organization. As expected, in a broader sense, public sector employees have exhibited higher degree of Job Satisfaction as compared to private sector employees.
Measuring Customer Satisfaction -Text and Cases Aug 07 2020 This study is related to the measurement of the levels of customer satisfaction in the Retail Industry and the factors which are going to be influencing the satisfying behavior of the customers related to Retail sector. For which, a study is made by
selecting Reliance Fresh retail outlets in the city of Hyderabad by taking a sample of 100 respondents from various outlets across the city. The conclusions are drawn based on this study and analysis is done and as well as the suggestions are made for future scope.
Studies in Outdoor Recreation Jun 04 2020 The first book to integrate the social science literature on outdoor recreation has been completely updated to reflect current research and new concerns. The book is a standard text in courses and an invaluable reference for park and recreation managers.
Teacher-pupil Studies and Their Relationship to Satisfaction with Student Teaching Aug 26 2019
Consumer Satisfaction May 04 2020 Consumer satisfaction is one of the most widely investigated topics in marketing research. Yet, despite the huge research efforts invested in this area, what satisfaction really is, how it can be measured and improved, and how it impacts consumer behavior and firm
performances remain unclear. This book presents the state-of-the-art in consumer satisfaction research and reports an empirical application of a new model, the Knowledge-Hope Model by Guido (2010), which promises to make a substantial contribution to the field. The application has been structured in two
connected studies, following a procedure that is easily implementable by researchers, managers, and practitioners.
Satisfaction Jan 24 2022
Constructs of Job Satisfaction a Study in an Indian Organisation Oct 01 2022 Making employees emotionally engaged and to derive employees Job satisfaction form the work is key factor any organization. Happy employees are productive employees." "Happy employees are not productive employees." We
hear these conflicting statements made by HR professionals and managers in organizations. There is confusion and debate among practitioners on the topic of employee attitudes and job satisfaction even at a time when employees are increasingly important for organizational success and competitiveness.
Therefore, the purpose of this study is to provide greater under standing of the research on this topic and give recommendations related to the major practitioner knowledge gaps. This provides employees an HR opportunity to contribute to business success, employee satisfaction and performance. Their role and
involvement in the job satisfaction activities of the company is crucial to make job satisfaction inclusive and participatory. The business of business is making optimum utilization of resource thereby increasing its profitability and making worthwhile in its existence. This study makes an attempt to examine the
job satisfaction initiatives and practice of an Indian.
Research on Dealer Satisfaction Nov 21 2021
What Are the Factors Influencing Subjective Life Satisfaction? A Case Study of Germany Using the World Value Survey Dec 31 2019 Essay from the year 2019 in the subject Economy - Health Economics, grade: 1.3, University College Cork (School of Business), language: English, abstract: Life satisfaction is
considered to be a primary goal of an individual and of a welfare-state. This paper will analyse the experiences in Germany from 2010 to 2014 with the data collected through random sampling method for World Value Survey. Due to the limited scope of this paper, the below mentioned variables to analyse this
in German case are included. In the first part, the author will do a literature review of the topic followed by detailed information about data and methodology. After running the linear regression model, the author will interpret the results generated and finally move to an discussion as well as a conclusion.
Medical Doctors Nov 29 2019
A Study of Job Satisfaction and Performance of Colleges in Latur District Feb 22 2022 Doctoral Thesis / Dissertation from the year 2019 in the subject Leadership and Human Resource Management - Employee Motivation, grade: A, , course: Ph.D., language: English, abstract: The noblest profession in the
world is Teacher. Today, many persons are found engaged in business concerns and perform their assigned jobs. Why they involve in the jobs? Off course to earn the money! Why money is to be earned? Money is to be earned to live the happy life. It means job and money are not ends but just means to
accomplish the end i.e. happy life. It means the job or work is expected to contribute in their happy life and should become a prime source of their happiness and satisfaction. What is satisfaction? It can be described as; “state of pleasant feelings or perceptions is satisfaction”. If the job itself becomes cause to
satisfaction, then this may be termed as job satisfaction. Basically ‘satisfaction’ is a relative concept and varies from person to person. As it is cognitive phenomenon and it cannot be generalized in relation to all persons with any prescribed assumptions. Therefore, the objects of satisfaction differ from person to
person. One more core element in satisfaction is, ‘it may not be in the external objects but depends upon personality traits’. One object may provide satisfaction to a particular person but the same object may not. Many times extremely opposite feeling can be perceived. Hence, This research have some unique
objectives like : To understand different practices applied and services provided to HR and to know the extent of satisfaction in staff& its impact on their performance and to analyze growth and development of the staff on the basis of practices implemented by the college. This research concludes that Job
satisfaction among teachers is ultimately impacting on student’s growth and development because a satisfied teacher can provide fruitful knowledge to the students. This study concludes that for accomplishment of institutional objective, there is need of satisfied workforce. Therefore, job satisfaction of teacher
is the urge of the time. Significantly, job satisfaction and performance is very important to the continuing progress of educational institutes.
Researching Customer Satisfaction & Loyalty Jun 28 2022 * Includes both a client and supplier perspective of market research on customer satisfaction and loyalty
JOB SATISFACTION, MENTAL HEALTH AMONG TEACHER EDUCATORS- A STUDY Aug 19 2021
A quantitative analysis of student satisfaction and loyalty in the Norwegian School of Hotel Management (NHS), University of Stavanger, Norway Oct 09 2020 Research Paper (postgraduate) from the year 2015 in the subject Economics - Statistics and Methods, grade: B, University of Stavanger
(University of Stavanger), course: MS in Hotel Management, language: English, abstract: The main motive of this paper is to study relations between Overall Satisfaction and Loyalty of Students towards the Norwegian School of Hotel Management (NHS). The purpose of this study is also to find out how
students think about the services provided by NHS and the students' perceptions of these, and how these factors influence the overall satisfaction of the students. In this study the researcher first intends to describe and explain why students perceive higher education as a service and how important it is in general,
especially within the NHS. Then, in the next step, the definitions and concepts of satisfaction and loyalty based on the empirical researches in the similar area form the focus of the theoretical part. Afterwards, the attributes of satisfaction and loyalty, which are student loyalty and its relation to student
satisfaction, will be measured. Finally, the study presents the results of data analysis and the results and conclusion are discussed.
A Case Study of Consumer E-Satisfaction for the E-Services used in Jodhpur Dec 11 2020 Scientific Study from the year 2012 in the subject Business economics - Business Management, Corporate Governance, Jai Narain Vyas University Jodhpur (Department of Management Studies), language: English,
abstract: The websites are the important medium of communication with customers on behalf of the organization. It provides secured access to internal and external information resources to facilitate communication to support publishing of content to the intranet sites by authorized staff. The websites give the
purpose and content with high speed of bandwidth. The internet and the websites are the pivotal point of the human life impacting all the dimensions of business, professional and personal life of people. The connectivity and reliability of the services is essential to increase the e-satisfaction of the people. The
basic aim of the paper is do the analysis of the dimensions of e-service quality and build the strategic framework for the enhancement of the quality e-services.
An Study on Post Service Satisfaction Amongst the Toyota Customers Jan 12 2021 What is the most important consideration on the part of the customers when they purchase a vehicle? After Sales Services. This report considers one the best Automobile company - Toyota Motors known for its quality, to study
the customer satisfaction on the services provided at the service centers. The study is based on five parameters i.e., service quality, Service initiation, Service Facility, Service adviser, and Vehicle Pickup.The study reveals the customer preference whether to service their vehicle at the authorized service center
during and/or after the warranty period, feedback of the customer on the service provided by the Toyota authorized service center.
Job Satisfaction Nov 09 2020 Distilling the vast literature on this frequently studied variable in organizational behaviour research, Paul E Spector provides the student and professional with a pithy overview of the application, assessment, causes and consequences of job satisfaction. In addition to discussing the
nature of and techniques for assessing job satisfaction, the author summarizes the findings concerning how people feel towards work, including: cultural and gender differences in job satisfaction and personal and organizational causes; and potential consequences of job satisfaction and dissatisfaction. Students
and researchers will particularly appreciate the extensive list of references and the Job Satisfaction Survey included in the Appendix.

The Measurement of Satisfaction in Work and Retirement Mar 26 2022
Service Delivery and Customer Satisfaction. A Case Study of Addis Ababa City Administration Jul 30 2022 Thesis (M.A.) from the year 2020 in the subject Business economics - Customer Relationship Management, CRM, , language: English, abstract: This study is about "Customer Satisfaction and
Service Delivery: The Case of Addis Ababa City Administration Land Development and Management Office". The main objective of the research is to measure and address customer satisfaction in the service delivery of the Addis Ababa development and management office. It tries to see the quality of service
delivery and the level of customer satisfaction in the land development and management office of Addis Ababa. It tries to see the quality of service using the SERVQUAL service quality measurement model. In the study, descriptive and explanatory types of research method were employed. Then, both
probability (simple random sampling) and non-probability (purposive) sampling were used. Therefore, a total of 324 respondents were selected from customers of Addis Ababa land development and management office in the selected five sub-cities to respond through a questionnaire and ten respondents were
selected from an employee of the selected sub-cities to respond to an interview. The collected data were analyzed using SPSS and the interpreted data were presented in tables, charts, graphs, and pictures.
Transformational Leadership on Job Satisfaction Jun 16 2021 Transformational leadership is known to be an important perquisite for establishing and sustaining a satisfying relationship with the employees in different industries. Few studies have researched into Transformational Leadership. Therefore my
investigation dived critically into the area of Transformational leadership components with charisma, individual consideration, intellectual stimulation, on employees satisfaction in few selected hotel industries in Malaysia. My research found out that of all the Transformational Leadership components with
charisma, individual consideration, intellectual stimulation are relevant predictors of receptionist office worker's satisfaction in Four and Five Stars hotel industries in Malaysia. This is book will assist individuals, organizations and other researchers who are interested in an organizational worker's satisfaction
with efficient and better productio
A study on the stress management practices and job satisfaction of women employees in the state bank of india, tamil nadu Mar 14 2021
The Measurement of Customer Satisfaction May 16 2021 Research Paper (undergraduate) from the year 2010 in the subject Business economics - Marketing, Corporate Communication, CRM, Market Research, Social Media, grade: 1,0, RWTH Aachen University (Lehrstuhl Wirtschaftswissenschaften für
Ingenieure und Naturwissenschaftler ), language: English, abstract: Only those companies that fully satisfy their customers will be able to maintain a top market position in the long run. Despite the fact that this rule has been known for a very long time, it has drastically gained in importance in the last years.
The reasons are multifarious, but three main aspects can be named: the upswing of customer needs, exacerbating competition, and more complex market conditions. Rising customer demands can best be explained by a growing range of products competing against each other. In times of fierce competition,
companies must deliver optimal products for the purpose of maintaining their competitiveness and strengthening their market positions. To ensure maximum customer loyalty, it is essential to know the status quo regarding the so called customer satisfaction and how consumer needs developed over time. This
thesis presents the current state of research in the field of customer satisfaction measurement. In its macro-structure it can be divided into a theoretical and an empirical part. In the first one, the main measurement and calculation methods are described and discussed with focus on their capability to provide valid
and reliable results concerning customer satisfaction. Chapter 2 sets the thematic framework by examining different conceptions of the formation of customer satisfaction. On this basis, a coarse presentation and categorization of prevalent measurement approaches is given. Not all of those approaches are up to
today’s standard of providing valid and reliable measures. Hence, in Chapter 3, only the promising subset of those approaches is further analyzed. Those methods are critically analyzed and assessed with the help of the existing literature. Building on this, a holistic customer satisfaction measurement system is
introduced. Subsequently, Chapter 4 addresses the issue of comparability of different customer satisfaction measures and represents the transition from the theoretical to a praxis-based empirical part. Chapter 4.1 focuses on challenges for obtaining comparable data in international measurements. A closer look
is taken at the different national CSI models as well as a recently established uniform European approach. Furthermore, study results of individual countries and industries are examined for their similarities and differences. The thesis concludes with a summary of the most important findings and provides an
outlook on future developments in the field of customer satisfaction research.
The Effect of Staff Training Practices on Customer Satisfaction Aug 31 2022 Thesis (M.A.) from the year 2017 in the subject Business economics - Business Management, Corporate Governance, grade: 2.1, University of Ulster, language: English, abstract: In response to an increasingly competitive
marketplace, growing research attention is being devoted to factors that contribute to desired consumer satisfaction (CS). Some researchers argue that employee training has more positive effect on CS rather than other human resource practices. Hence, as lack of research has been done regarding the effect of
staff training practices on customer satisfaction, this study may be beneficial and can contribute to the literature where the interaction between staff training and customer satisfaction has not been obviously determined. As it was identified, the company like Pret A Manger is highly focused on employee
training, because it is believed that it helps to achieve the highest levels of satisfied consumers. Subsequently, organisations have to consider the effectiveness of employee training as a strong contributor to attaining organisational goals. This investigation will determine the link and the influence of staff
training practices on customer satisfaction in order to fill the gap in the literature.
Factors Affecting Customer Satisfaction and Loyalty Sep 07 2020
A Critical Study of Customer Satisfaction Levels with Specific Reference to Maharashtra State Electricity Distribution Company Limited in Pune City Jul 18 2021
Do Satisfied Customers Really Pay More? Jul 26 2019
Customer Satisfaction and Word-of-Mouth Behavior Dec 23 2021 To how many people customers usually tell about their satisfying or dissatisfying consumption experiences? Is it so that dissatisfied customers are far more active in word-of-mouth than satisfied customers? The purpose of this study was to
examine this link between customer satisfaction and word-of-mouth. An experimental research design was employed. In the manipulations of the independent variables, written scenarios about different hotel visits were used. The experiment was conducted in two groups, consisting of 207 students and 250
businessmen and women. As a result, it seemed that the dissatisfied customers did not seem to have higher word-of-mouth intentions than the satisfied customers. However, dissatisfied and satisfied customers seemed to differ in their motives of word-of-mouth behavior. This study may be useful for business
students, teachers, and researchers, and businessmen and women in understanding the underlying motives of word-of- mouth behavior, and understanding the importance of satisfied customers as a significant source of word- of-mouth advertising.
Job Satisfaction Among Workers of Garment Manufacturing Units in India Sep 27 2019 This research shows that satisfied, motivated employees will create higher customer satisfaction and in turn positively influence organizational performance. Convenient work location, working with young people,
opportunities for promotion and career prospects, fair salary, good policies, job security and dynamic working environment are few attributes which are critically important from the view point of most of the employees. Job satisfaction among employees is very important for the growth. Job satisfaction refers to
a person's feeling of satisfaction on the job, which act as a motivator to work. Job satisfaction of the employees is of paramount significance for the efficient and successful functioning of the organization. The job satisfaction is linked with motivation, absenteeism and general life satisfaction. All these factors
are important for the growth and prosperity of any organization. Study reveals that comprehensive employee satisfaction process can be a key to a more motivated and loyal workforce leading to increased customer satisfaction and overall profitability for the organization.
Analysis of Customer Satisfaction Data Mar 02 2020 As global competition increases, maintaining customer loyalty is more important than ever. Dissatisfied customers now have many options, with dozens of companies from around the world competing for their business. it is crucial for every organization to
retain loyal customers by maintaining a high level of customer satisfaction. However, sustaining an environment conducive to customer satisfaction is a difficult task without a strong understanding of the data surrounding customer satisfaction surveys. This is the focus of Analysis of Customer Satisfaction
Data, which clearly demonstrates how to interpret the data gathered in customer surveys while explaining how to use this information to improve overall customer satisfaction. Written by industry leaders with years of experience consulting top companies such as General Motors, Bank of America and Met Life,
this book offers a step-by-step approach to customer loyalty research in an advanced yet understandable format. This book is a must read for anyone who is developing a customer satisfaction survey. - Richard Yorio Customer Satisfaction and Loyalty Manager Xerox Corporation.
EFFECT OF OCCUPATIONAL STRESS ON JOB SATISFACTION OF ACADEMIC PROFESSIONALS Oct 28 2019 The word 'Stress' has now turned into one of the most widespread words in everyday speech. This is also very important to almost all the people from all the sectors related to a
person's living; whether it is related to the rural or urban areas; belonging to armed forces or civilians; related or unrelated to trade and business etc. As the word suggests, Stress does not only depict the 'pains or sorrows' which are present at various stages or that puts you in an unclear, fuzzy, and frequently
miserable situation but, many times it also reflects the legal concerns of our modern life and is applicable for both, the ordinary people and as well as the investigators. Occupational stress reflects the 'normal range' of patience & humanity; whether good quality or bad quality, positive and negative; generally, an
unsafe phase of life. Depression, on the other hand, affects the mental and physical welfare of an individual, whereas it can also affect the productivity, efficiency, or output of any major financial establishment, which, in turn, has a major impact on the country's economical system. When the stress becomes
occupational, it starts affecting the employees. The employees at the basic level experience aggravation, disturbance, and frustration due to little wages, improper working environment, improper terms and conditions of employment, pitiable working conditions, and poor management, and so on. The growth and
development of every business depend mainly on how well it adapts and sustain according to the changing needs of the environment. As it is a matter of fact, that the organizations in the present era require being more flexible and elastic and cannot think of being too much rigid, to become ready to adapt and
develop their employees and enjoy their dedication and commitment to the organization. The organizations must develop and plan a strong strategy for the development and growth of their employees probably by focusing on providing good quality of work-life and minimizing the unnecessary pressure of work
over the employees for increasing their overall performance and later on the organizational performance which is truly linked with the performance and productivity of the employees in the organization. It is also interesting to note that, along with the increased demands on employees, the employee needs have
also grown-up simultaneously and this is also putting pressure on the employees as lack of need fulfillment creates stress leading to depression at a later stage. Other sources of stress may also be noticed which do not necessarily relate to the working environment of the organization. Stress is also sometimes
considered as a mental and physical response to an external stimulus whereas, the state of depression is considered to be a series including mental change or any disorder related to stress that could be related to the behavior, affection, or any other disorder.
Factors Affecting Customer Satisfaction in Fast Food Sector Jan 30 2020 Masterarbeit aus dem Jahr 2013 im Fachbereich BWL - Marketing, Unternehmenskommunikation, CRM, Marktforschung, Social Media, Lovely Professional University, Punjab, Sprache: Deutsch, Abstract: Prior research has shown
that customer satisfaction is the most important means for fast food restaurant. The main objectives of the study were to enhance the fast food service quality impact on overall customer satisfaction, to study purchaser behavior towards fast food places, to identify various key factors used by clients in the
selection of fast food restaurants; and to analyze the particular differences/similarities in critical factors deemed by consumers for the selection of fast food restaurants. Our objective should be to look into the particular crucial elements that really help to determine the expectations which buyers have regarding
the fast food market and his or her perceptions of good quality through experience. The organizations under study were Pizza Hut, Hardees, KFC, McDonald's and Subway located in Lahore, Pakistan. An extensive review of the literature was carried out by reviewing research studies, books, site pages and
journals etc. On the basis of that literature review and its inferences, a questionnaire was developed which was needed for this quantitative type of research. The data was collected from the customer of these restaurants. A sample of 407 customers was selected randomly. Data was compiled and statistically
analyzed using SPSS and Microsoft Excel. On the basis of their responses correlation test and analysis of variance (ANOVA) was applied through IBM SPSS. Results of each question were thoroughly analyzed and discussed by the researcher. Graphical representation of all the data has been shown.
Conclusions of the study include the strengths of the organization as well as a few deficiencies in performance. Recommendations have been made for fast food restaurants to overcome those deficiencies for enhancing performance through statistical tec
Job Satisfaction May 28 2022 Study of the commercial banks in Patna.
To Study the Impact of Supplier Integration on Customers Satisfaction Feb 10 2021 Master's Thesis from the year 2019 in the subject Business economics - Trade and Distribution, , course: S.C.M, language: English, abstract: This work focuses on the impact of supplier integration on customers satisfaction.
Supply chain processes and their integration is a subject that has recently been studied a lot in terms of figuring out how these processes effect the organization in the long run. The usages of proper supply chain processes have shown a great deal of effect on the organizations production. In this research I have
chosen to focus on how supplier integration in the supply chain processes of an organization can affect the organization performance in terms of consumer’s integration. It has been seen through the study of previous literature from the studies conducted on similar topics that an organization‘s performance has a
huge impact on the firm’s consumer performance. Consumer performance is measured by how many consumers are interested in purchasing from the organization and whether consumers are satisfied with their purchases from the organization. In terms of supplier integration it has been seen from previous
researches that by allowing a supplier to take over the production or a apart of the production of the organization the organization is free to now look into other aspects of the firm thus adding more value to the organization by increasing not only its production but also its performance. For this research a
quantitative approach has been taken in order to justify the findings in proper quantifiable terms. This methodology allows us to look into how many people believe the stance that we are taking for our research and how many chose to take a different route. This can also help us in testing our hypothesis as to
whether or not our chosen variables actually work well with one another or whether they don’t. Looking at the results that were collected through the usage of SPSS it has been proven that our independent variables (supplier integration and consumer performance) do have an impact on one another as well as a
significant impact on our dependent variable (firm’s performance).
A STUDY OF VARIOUS FACTORS ASSOCIATED WITH JOB SATISFACTION AMONG LIBRARIANS Apr 26 2022
A Quantitative Study of Job Satisfaction in a Sample of Former University of Minnesota Students Apr 14 2021
An Investigation of Materialism and Life Satisfaction Jun 24 2019 Academic Paper from the year 2017 in the subject Psychology - Miscellaneous, , course: Psychology, language: English, abstract: The collectivistic culture of Pakistan is perforating with hedonic, modern and lavishing values. People are
becoming more concerned with material aspirations and accumulation of wealth. The aim of present study is to investigate the relationship between materialism and life satisfaction among Pakistani individuals. A sample of (N=104) Muslim individuals were recruited through random sampling technique from

different areas of Karachi city. Their age ranged from 16-46 years (M= 1.60, S.D=.854). The individuals were administered Richins Material values scale (2004) and Diener et al. the Satisfaction with Life Scale (1985). A significant positive relationship was obtained between materialism and life satisfaction
(r=.273, p
Outsourcing and Customer Satisfaction Nov 02 2022 Outsourcing of services to low-cost providers overseas has grown significantly in recent years. However, US customers have expressed dissatisfaction with some of the outsourced IT services, resulting in serious financial implications to businesses. This
quantitative research study sought to find the determinants of customer satisfaction of outsourced help-desk services in the PC industry. Based on a survey of 466 PC users in the United States, a new framework of customer satisfaction was developed with seven determinants: « Compassionate responsiveness «
Sincerity « Clarity of issue « Technical dependability « Trust « Follow-up « Quality of communication. Training of help-desk service providers in attitudinal, technical, and communication competencies based on these seven determinants has been recommended for improving customer satisfaction, thus
benefiting firms and their stakeholders.
Healthcare in Uganda. Service Quality and Patient Satisfaction in Hospitals Jul 06 2020 Academic Paper from the year 2020 in the subject Health - Health system, Uganda Christian University, course: BBA, language: English, abstract: This study focuses on the health care service quality and patient
satisfaction in Uganda. Chapter One covers the background to the study, statement of the problem, objectives of the study, research questions, scope of the study, significance of the study, justification, the conceptual framework and definition of key terms and concepts. Chapter Two discusses the relevant
literature that has been reviewed in the area of healthcare service quality and patient satisfaction. It also highlights various researchers and authors that have emphasized more on the topic in accordance with the research objectives. The chapter covers the theoretical review, literature on the variables under study,
existing gaps in literature, amongst others. Chapter Three gives the methodology that will be used to accomplish the research objectives and questions. It gives direction to follow to get answers to the area of concern. This chapter presents the Research Design, Area of Study, Study Population, Sample Size and
Sampling Techniques, Data Collection methods and techniques, Quality Control Methods, measurement of variables, Data Analysis Techniques, Ethical Considerations, and Limitations to the study are briefly discussed. We found the hospital has no running water; the theatre is dysfunctional while electricity
only visits. A nurse gave me two options: either to pick drugs after two days because the drugs were out of stock or buy them from private clinics. These and many more are some of the challenges faced by patients who access a number of hospitals in Uganda. Who will heal Uganda's ailing health care system,
remains a key question yet to be answered.
Service Quality And Customer Satisfaction Oct 21 2021 The topic of the research was comparative study between PIA and Emirates on service quality and customer satisfaction. The purpose of the research was to investigate the relationship between two variables. The sample size of the research was sixty
(60). The tool for data collection was a well designed questionnaire. Five point Likert (1-5) scale was used to measure the responses. Simple random sampling technique was used to collect data. Initially descriptive statistics was used and frequency distribution for questions was established. In the second phase,
the effect of different indicators of service quality on customer satisfaction was analyzed through correlation. It was concluded that customer satisfaction is positively related with the service quality. The present study showed that the correlation values for Reliability, Assurance, Responsiveness, Empathy,
Tangible, Food and Entertainment of Emirates were greater than PIA which indicated better service quality of Emirates. The results revealed that the organization must focus on all these indicators of service quality in order to maximize the customer satisfaction.
A Study of Job Satisfaction Among Directors of Classified Personnel in Merit (Civil Service) Systems in California Public School Districts, County Offices of Education, and Community College Districts Sep 19 2021 The purpose of this study was to investigate the general job satisfaction, intrinsic job
satisfaction, and extrinsic job satisfaction levels of Directors of Classified Personnel in the 97 Merit (Civil Service ) Systems school districts in California that employ approximately 60 percent of classified employees. Also examined was the influence or relationship of job satisfaction to variables such as the
Director's gender, age, highest degree (or equivalent) earned, years of Director experience, size of organization (district), responsibility for certificated only or both certificated (teaching) and classified (non-teaching) employees, and current minimum and maximum monthly salary amounts.
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